A Brand New Look ...
for a New Era of Pioneering

Building on our proud history of com-
munity service, and leveraging the
strengths of our loyal membership
base, we are looking to the future
and our 100th anniversary in 2011
with great enthusiasm. To ensure we
are well positioned for the next 100
years, we will be starting the new
year with some new goals and an ex-
citing new look.
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a volunteer network

Naturally we turned to our Life and
Regular members, as well as non-
Pioneer employees of sponsor com-
panies to get valuable insights re-
garding the future of Pioneering.
Your input served as the basis for
thorough research, and ultimately
led to the establishment of four or-
ganizational objectives. We hope all
members will take an active role in
embracing these new endeavors to:

1. Refine our project and program
focus and structure to give more
volunteers greater flexibility by
offering more one-day and week-
end opportunities.

2. Refine our membership recruit-
ment strategies to encourage
more people to participate, and to
provide an outlet for families to
volunteer.

3. Re-engage our sponsor compa-
nies; and
4. Update our image and brand.

The new Pioneer logo shown to the
left, with the traditional Pioneer tri-
angle in the center of the ‘spark of
change’ will be rolled out over the
next 24 months. It was created
along with our enhanced mission
statement, to clearly tell the world
who the Pioneers are ... an energet-
ic, volunteer network that is ready
for action.

We're counting on you to be part of
this exciting new era in Pioneering.

Our Mission

Pioneers is a network of volunteers
who effect immediate, tangible
change in local communities, in part-
nership with their sponsors.
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e Letter from the Chairman

* Pioneer Leadership Insight
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* [Group Article 2]


mszendey
Cross-Out

mszendey
Cross-Out

mszendey
Note
Initial cap If

mszendey
Note
Change last sentence to read:
Contact your insurance company for details if applicable.

mszendey
Cross-Out


